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SOLUTIONS FOR
INDONESIA'S
TRADITIONAL

GROCERY
RETAILERS



24 years of contributions and commitment to
Indonesia's micro retail industry

PT. Savindo Karya Perdana is a private company focused on trade

and services, specifically in the retail sector. Since 1996, we have

been dedicated to answering market needs, both in terms of

procurement and management services.

With a vast network across Indonesia, we hope to continue to

promote the Indonesian retail and trade industry, especially helping

MSMEs who have become the backbone of the country's economy.

In addition to providing services in the trade and services sector,

Savindo is developing management services for 50,000 traditional

retailers that are spread throughout Jabodetabek (Greater Jakarta

Area).

PT. SAVINDO 
KARYA 
PERDANA



(Sumber: Asosiasi Pengusaha Indonesia (Apindo) Research 

Institute, 2018)

1. location in the neighborhoods

2. access to basic needs & products

3. ability to borrow money

4. ability to become a hangout spot

P T .  S a v i n d o  K a r y a  P e r d a n a

7% However,

(Sumber: Badan Pusat Statistik, 2015)

 Traditional stores are still              

because of its' 

everyone's favorite place to shop

The number of traditional stores

in Jakarta has decreased to 

From the year 2011 until 2014

as a result of competition

with modern retails

WHY                 WAS CREATED 
IN 2015



SAHARA offers continuous training for

traditional store owners, supplies to

grocery products, providing access to

capital and IT support, and lastly store

rebranding. 

INTRODUCING 



VISION

P T .  S a v i n d o  K a r y a  P e r d a n a

MISSION

Increase income for traditional retailers

Provide creative solutions to improve traditional
stores 
Provide easy access for better supply dan
financing
Facilitate traditional retailer to become digitally
ready and empowered



WHO DO WE EMPOWER?

The store is accessible
by four-wheeled

vehicles for easy & safe
delivery

P T .  S a v i n d o  K a r y a  P e r d a n a

The store must be
owned by women with
a maximum age of 55

The store has been
established for 3 years

and self-owned

The owner must be a
local resident

The store owner must
own an Android phone

The store must sell
basic goods or

groceries

The store's revenue
reaches at least 50

million Rupiah

A statement letter
from local leaders



P E R K S  &  B E N E F I T S  O F
B E C O M I N G           M E M B E R S

Special
Price for
Products

Scaling up
digitally

Store
Makeover

Increase
Income
through
coaching

Access to capital
& financing

beyond banks



C O M P A N Y . C O M

P E R K S  &  B E N E F I T S  O F
B E C O M I N G           M E M B E R S



C O M P A N Y . C O M

5 0  S K U S  O F  P R O D U C T S
W E  O F F E R ,  I N C L U D I N G

Vegetable/cooking oil (900 ml, 1L.
1800 ml, 2L)
Sugar - 1kg, 50Kg
Rice - 2.5 liter, 5Kg, 25Kg and 50Kg
Meat @1kg
Eggs - 1kg, 15Kg
Flour 1Kg, 25 kg
Onions @1Kg
Garlic @1Kg
Chilly @1K
Whole chicken @1kg
Buffalo Meat @1kg



C O M P A N Y . C O M

H O W          ' S
S U P P L Y  C H A I N  W O R K S



C O M P A N Y . C O M

# 1  A P P S  F O R  " S E M B A K O "  I N  P L A Y S T O R E  



C O M P A N Y . C O M

O U R  P A R T N E R S



T H A N K  Y O U

WWW.SEMBAKOSAHARA.COM

S E M B A K O
S A H A R A

CP: FARAH (+62-813-8101-3988)


